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PR is the òMagic Wandó  

for Volunteer Recruitment  

 

·Credible  

·Low Cost (but not free)  

·Effective  



PR is Credible  

·People believe what they read, watch or hear in the 

media  

·PR feels like a òthird partyó endorsement 

 



PR is Low Cost 

·No òpay to playó 

·Butéconsider value of hiring outside professional 

·Project  

·Ongoing  

 



PR is Effective 

·Our 2013 successes (so far) 

·10  TV placements  

·26  Print placements  

·20  Radio placements  

·27  Outside speaking opportunities  

·3,624  Facebook Friends  

·In 2013, PR and social media have been responsible 

for more than 50% of new volunteer inquiries  



What kinds of PR are  

we talking about?  

 

· TV 

· Print 

· Radio 

· Speaking Opportunities  

· Social Media  



TV 
· News 

· About organizations and 

events that benefit CASA  

· About everything else  

· In-studio interviews  

· Features 

· PSAs 



Print  

·Main daily/weekly newspaper  

·Suburban papers  

·Specialty newspapers/magazines  

·Alumni, fraternal organizations, corporate internal 

communications  

·Stories about members, employees who 

volunteer/receive awards  

·Newsletters   






